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Coca-Cola as Soft Drink from Coca-Cola Company
Coca-Cola Company is a beverage production company that produces soft drinks. The most known drink from the company is the coke which is enjoyed by millions of people in the United States and around the world (Octotutor, 2014). The company belongs to an oligopoly market since it shares the market with very few other similar companies. In fact, the two largest companies in that particular industry are coca cola and Pepsi. These two companies control the market solely hence they have an oligopolistic market share.  This paper discusses the reasons as to why the Coca-Cola Company fits in an oligopoly market structure and why the product enjoys oligopoly.
The beverage industry is controlled by two large companies which are coca cola and Pepsi. This makes Coca-Cola Company and the coca cola product to be regarded as having oligopoly market. This is due to the fact that in case there are any changes that need to occur, Coca-Cola Company has to be involved and actually determine that shift (Otuki, 2013). For example, when Coca-Cola Company changes its prices of the coke beverage, this change will affect the market and even the Pepsi Company has to also adjust accordingly in order not to lose the market share. It is known that the Coca-Cola Company and Pepsi share the market at a total of 75% in the United States of America in which coca cola has a share of 45% while Pepsi takes the remaining 30% (Cardenal, 2013). One move by one company will definitely affect the market of the other company. If coca cola lowers its prices, it is likely to gain more customers from the market and this will lead to Pepsi losing its customers to the Coca-Cola Company. Therefore it will have to adjust its prices in order to counteract the effect of the adjustment of the prices so that it can retain its customers.
[bookmark: _GoBack]In an oligopoly market, the dominant companies make it very hard for the entry of new companies into the market. This is because the companies have well-established structure and even its brand is well known by the consumers. Coca-cola is a brand that is well known to consumers and hence it makes it difficult for other new companies to penetrate into the market. In oligopoly, large investment is needed especially in establishing distribution channels and also in advertising of the product (Otuki, 2013). In the beverage industry, a new company needs to use massive resources in advertising its products in a market that is already dominated and controlled by the two companies. This will actually strain the company and may not be profitable hence such companies are unable to penetrate the market. This has made the coca cola company continue enjoying the oligopoly market.
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